	
	

	
	

	
	

	From:   
	Tom Blair <Thomas.Blair@MODOT.MO.GOV> 

	Subject:   
	Questions from Missouri to Operations Academy 

	
	


In preparing for an upcoming workshop, I determined I would love to know your thoughts on the following: 

1. What is the average monthly usage of your traveler information website(s)? 

2. General description of current & past marketing programs/efforts that have been used to promote your TMC and real time traffic tools? Did these efforts work? Do you have an annual budget for promoting these services? If so, generally how much? What city or region is getting the best results for this type of customer outreach? Is it you? If not who? 

3. Is your organizing providing or promoting mobile tools to inform motorists of traffic conditions? If yes, what mobile tools? Has your organization addressed safety concerns with using these tools while driving? 

5. Who has the best Public/private partnerships? Is it you? If not who? 

	
	

	
	

	
	

	From:   
	"Lockwood, Steve" <LockwoodS@PBWORLD.COM> 

	Subject:   
	Re: Questions from Missouri to Operations Academy 

	
	

	
	


I have seen some recent stats nationwide. Cant remember where 

	
	

	
	

	
	

	From:   
	"Legg, Bill" <LeggB@WSDOT.WA.GOV> 

	Subject:   
	Re: Questions from Missouri to Operations Academy 


1. What is the average monthly usage of your traveler information website(s) On a typical day when nothing untypical is going on we see around 1 million page views. During bad weather that will bump up to 2 million and during significant winter events which result in major closures we have seen peaks of 5 million page views. Again, these are per/day figures not monthly figures. As a comparison our 511 phone system sees around 60K call per month in the summer and up to 500K per month in the winter. 

2. General description of current & past marketing programs/efforts that have been used to promote your TMC and real time traffic tools? We have not done any targeted marketing efforts focused on our TMCs. We typically message the use of the web, 511, VMS, and HAR on our traffic alerts and press releases and often mention their relationship to our TMCs. We also produce folios which are targeted 4 page documents that describe some of our programs and efforts. However, these are not widely distributed but are available when needed. Lastly, we provide substantial reporting on travel information and traffic operations in our quarterly performance reporting document which is widely distributed. Did these efforts work? Do you have an annual budget for promoting these services? If so, generally how much? What city or region is getting the best results for this type of customer outreach? Is it you? If not who? 

3. Is your organizing providing or promoting mobile tools to inform motorists of traffic conditions? If yes, what mobile tools? We provide the Seattle area traffic congestion maps and cameras in a "small" format for viewing on small screen devices like cell phones. We also provide subscribeable email alerts tailored to the type of information that is wanted, we are currently delivering around 400K email alerts/month. Has your organization addressed safety concerns with using these tools while driving? We do message the state law that prohibits use of hand held cell phone use and texting while driving in press releases as appropriate. 

5. Who has the best Public/private partnerships? Is it you? If not who? Tough question to answer since what constitutes a public/private partnership varies around the country. For traveler information we do not have any true public/private partnerships, however we do share our traffic congestion data, travel alerts, and traffic camera images with many private partners at no cost so it can be repackaged and redistributed to reach a broader audience then we can reach. 

